


The Metaverse Landscape in 2023

Blockchain and distributed ledger technology have taken the world by storm. This powerful new
data structure allows for secure, transparent, and decentralized transactions from anywhere in the
world. From humble beginnings, as misunderstood internet money, to one of the largest emerging
digital industries, blockchain now serves as the base layer for many new and exciting tools and
applications. 

The reasoning behind this position relates heavily to the concept of digital ownership. Before the
advent of blockchain, a user’s digital assets were stored on centralized servers controlled by third
parties. This configuration leads to several problems and risks, such as database breaches,
malicious actions from the third party, or hardware failure resulting in lost assets. 

Blockchain’s smart contract technology helps to mitigate these potential risks. Selfexecuting
contracts with terms and agreements between signers, these smart contracts are automatically
executed when certain parameters are met. This configuration completely removes the need for
third-party asset management and creates true transparency for digital assets for the first time. 
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However, this evolution doesn’t come without dead ends and difficulties. The pace at which these
concepts have entered the market has resulted in many environments that do not maintain a long-
term vision to scale their metaverses. Those that have positioned their metaverses for the long
term remain disjointed. This disjointed nature has created a situation where a user who buys or
earns digital assets in one metaverse can’t transfer them to another! Thus far, this process has
created siloed economies and limits the potential of metaverse interaction. 

But we have been here before. Recall the online retail giant Amazon’s humble beginnings as a
digital bookseller. Other online retailers boasted a first-mover advantage over other goods and
maintained larger cash reserves and investment potential. However, no competitor could
outperform Amazon’s flywheel strategy of optimizing the customer experience by expanding
access and consistently doubling down on their platform. 

The natural evolution of this technology came in the form of non-fungible assets. Non-fungible
assets (NFTs) differ from one another yet fall within the same category, like two distinct types of
items within a set. From digital assets representing physical plots of real estate to entirely virtual,
one-of-a-kind digital goods, NFTs have heralded a new era in how the real world and digital
economies can transact and account for ownership.

The natural evolution of this technology came
in the form of non-fungible assets. Non-
fungible assets (NFTs) differ from one another
yet fall within the same category, like two
distinct types of items within a set. From digital
assets representing physical plots of real
estate to entirely virtual, one-of-a-kind digital
goods, NFTs have heralded a new era in how
the real world and digital economies can
transact and account for ownership.

History does not repeat, but it almost always
rhymes. Like the early days of ecommerce,
we find ourselves at a similar crossroads of
young technology with immense potential
slowly finding its way into the world.
Blockchain Valley Virtual is the first
metaverse to operate using a concise thesis
based on historical precedent and market
analysis while leveraging world-class talent
and partners. 

While blockchain makes
decentralized digital
assets possible, the
metaverse breathes life
into them! 

By facilitating a dynamic
metaverse that offers
dynamic social
experiences and
accessibility, Blockchain
Valley Virtual intrinsically
creates value capture that
will grow the metaverse in
a positive feedback loop. 
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While the blockchain and DLT industry has delivered amazing innovations thus far, it’s still a
comparatively new field. Below is a non-exhaustive list of terms that can help aid your
understanding: 

Bitcoin – The first decentralized cryptocurrency. Bitcoin does not have
smart contracts and is mostly used as a store of value or medium of
exchange.

Smart Contracts – Digital contracts that live on blockchain networks like
Ethereum and Solana and allow for digital asset transfers and ownership
without using third parties. 

Non-Fungible Token (NFT) – A digital asset that represents ownership of a
unique item or piece of content, such as artwork or music, using blockchain
technology to verify ownership and authenticity of the asset. For example,
an artist can create an NFT of their artwork, and a buyer can become an
owner of this digital art.

Metaverse – A virtual, collective space, often built using smart contracts
and blockchain, where people can interact in a shared, immersive, 3D
environment. 

Glossary and Terms
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Several components of the Blockchain Valley Virtual ecosystem significantly differentiate it from
other metaverses. Many contemporary environments focus on the vastness of the virtual
landscape. While enticing, we spend most of our time in the physical world interacting with other
human beings. Blockchain Valley Virtual leverages this information by utilizing cutting-edge
software in the metaverse that facilitates dynamic social interactions. Built using Unreal Engine 5,
Blockchain Valley Virtual looks and feels like physical reality rather than a caricature of our world
without compromising on world size and interactive opportunities. 

This decision results in a tactile metaverse in
which social interactions are not limited to novel
entertainment. Blockchain Valley Virtual users
can fully enjoy cutting-edge virtual reality
software’s rich, lifelike experiences, creating
endless opportunities for social and economic
interactions. Let’s examine some of the core
components of Blockchain Valley Virtual in
more detail:

Blockchain Valley Virtual – Bringing
the Metaverse to Life

The metaverse needs social
realism – having a heart-to-
heart conversation with a
Wii avatar is hard.

04



The Blockchain Valley Virtual marketplace is purpose-built to facilitate maximum branding and
engagement opportunities for buyers and sellers. From a buyer’s perspective, it’s critical to
examine and review a seller’s digital goods and feel comfortable with your purchase. Additionally,
purchasing items that are entirely virtual doesn’t retain the same perception of long-term value as
physical goods. Thus far, metaverses have focused on facilitating a digital counterpart for existing
brands. Blockchain Valley Virtual revolutionizes this concept by interpolating the value between
the delta of real-world and digital brand touchpoints. 

To account for this, Blockchain Valley Virtual empowers vendors with tools and services that allow
them to extend additional metaverse and real-world opportunities to buyers. These include
discounts on physical counterparts of digital goods, access to virtual venues that allow you to
show off your purchase, or even tethering to real-world rewards programs that blend virtual and
physical brand loyalty. The brand benefits are hard to overstate, as corporations are rightfully
obsessed with user retention and brand touchpoint metrics. Blockchain Valley Virtual offers deep
mutual value between buyers and sellers in this way. 

Additionally, these opportunities should not be exclusive to existing corporations and brands.
Blockchain Valley Virtual empowers any qualifying NFT project with the opportunity to brand its
assets in our virtual marketplace. This opportunity creates a tactile and interactive storefront for
consumers, helping elevate your brand identity beyond blockchain JPEGs and into digital assets
with clear utility that live in a metaverse environment. 

Tying these concepts together is the software that underpins these interactions. While Unreal
Engine 5 looks and feels lifelike, studies have demonstrated that simple, often subconscious
social aspects can significantly impact how we perceive the world. The expression on the faces of
people or avatars we pass while walking alters our short-term psychology and mood state. 

The deep need for a human-centric metaverse that mirrors real-world social interaction is clear.
Blockchain Valley Virtual has partnered with EmoShape to deliver world-class, AI-driven human
emotion to all non-player avatars, allowing buyers and sellers unprecedented access to high-quality
customer service. EmoShape’s AI systems train avatars’ facial recognition to mirror that of the
owner, allowing you to operate your business with your brand’s personal touch, even when offline. 

Marketplace and Engagement

For the human experience, dynamic social
opportunities and configurations are more
readily digestible and engaging than the
virtual environment itself.
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The operating thesis for NFT users over the next decade combines social flex and operational
function. Any digital asset that maximizes both components for users will inevitably enjoy high
degrees of market value due to the positive feedback loop involved. More utility drives demand,
which in turn creates opportunities for social validation, which in turn drives demand. Blockchain
Valley Virtual has thoughtfully constructed a metaverse that operationalizes this opportunity for
users. 

New and existing brands can enjoy deep utility in the metaverse by issuing access passes as
NFTs. These unique assets can grant the bearer entry to new social venues that boast dynamic
gamified opportunities that pertain to the brand and the overarching Blockchain Valley Virtual
metaverse. For example, Louis Vuitton may award purchasers of a certain asset or dollar amount
with an NFT that grants the buyer access to a VIP lounge. Within this lounge, users can network
with other buyers, creating unique social networking opportunities surrounding brand identities. 

When applied to new NFT brands, this creates a
powerful social incentive that further underpins
how the Blockchain Valley Virtual marketplace is
optimally positioned for the coming decade of
metaverse growth. Most aspiring NFT brands rely
disproportionately on flex in the short term while
adding function as a later roadmap item. While
reasonable due to existing technology and capital
availability, Blockchain Valley Virtual turns this
approach on its head. By empowering creators to
imbue certain NFTs with exclusive access and
creating clear channels by which users can
obtain this access, we transform NFT collections
into functional assets with immediate utility.

Users and Gamification

Flex and function balance
one another. If out of
balance, growing an NFT
project becomes like
pulling a badly loaded
cart: heavy, difficult,
and with a high risk of
falling apart.
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Whether you’re growing your existing brand in the metaverse, launching a new project, or jumping
into the metaverse for the first time as an individual, Blockchain Valley Virtual has everything you
need to get started right. 

In today’s digital economy, brand loyalty has never been more salient. Consumers can
switch between brands with the click of a button, and incentives for loyalty have grown
stale and unappealing to a new generation of consumers. Blockchain Valley Virtual
offers existing and new brands the opportunity to take a stake in the next generation of
digital commercial activity.

With a nearly 50% compound annual growth rate over the next decade and tens of
billions of dollars invested into the metaverse, digital environments are poised for a
Cambrian explosion of growth. Multinational firms worldwide have taken note of this
certainty and have begun to prepare their brand strategies to target a new generation of
digital consumers. Entities like Nike, Facebook, and McLaren have all expanded their
brand’s digital footprint in the metaverse. 

Any brand seeking to remain relevant to consumers in a rapidly evolving digital
landscape will inevitably need a metaverse. Existing components of digital shopping
have grown disjointed and overly complex, helping in part to explain the drop in
consumer brand loyalty. Differentiating your new or established brand in Blockchain
Valley Virtual gives your customers the function and form they expect in the 21st century. 

Getting Involved with Blockchain
Valley Virtual
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Blockchain Valley Virtual works tirelessly to elevate brands that share our commitment
to transparency, integrity, and customer-centric experience. That’s why we’ve partnered
with Solana and Crypto.com to bring users the virtual concert experience of a lifetime
while bridging the gap between two multi-billiondollar metaverse environments. 

Integrity stands in the middle of our values for a reason, as the evolving digital reality in
which we find ourselves allows us to put people over profits in tangible ways.
Blockchain Valley Virtual has partnered with aspiring artists and communities to elevate
their work of artistic expression and their voices. Our flagship gallery is a gift of love
from a son to his late father, a long-time artist. This collection underpins our
commitment to community, deep human-centric relationships, and our values. 



Offer your customers the dynamic brand touchpoints they deserve and have grown to
expect from modern technology. Brand-specific NFTs can act as access badges in
Blockchain Valley Virtual, allowing you to reward your customers with dynamic venues,
discounts, and perks. For example, issue an exclusive NFT that grants early access to
new merchandise when consumers spend a certain dollar amount. Facilitate low-cost,
high-engagement digital events for customers who regularly interact with and purchase
from your brand. 

Perhaps most powerfully, offer discounts on the physical counterpart for items
purchased virtually and vice-versa, helping grow your brand in the physical and digital
worlds. The cost structure for this approach has already begun to revolutionize how
brands provide value to their customers. Using this approach at scale, brands can
decrease margins to benefit loyal consumers while ultimately increasing total revenues
by collocating purchase desires between digital and physical representations of the
same good.
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The heart of any ecosystem is the population that keeps the system alive, dynamic, and
evolving. Blockchain Valley Virtual boasts innovative new methods through which
individuals can interact within the ecosystem and uses proven methods that maximize
user enjoyment and engagement. 



As previously outlined, most NFTs today focus primarily on flex over function. While
powerful in the short term, this lack of function leaves the technology vulnerable to
over-speculation, which can hamper wider adoption. Blockchain Valley Virtual
approaches this situation with thought and sincerity, offering access to native events
and venues for platform users. This approach helps avoid the ecosystem’s
overcorporatization by offering users access to exclusive yet brand-neutral zones.
Here, they can enjoy the flex of their NFT assets brought to life while experiencing
Blockchain Valley Virtual’s utility in dynamic social interactions using games, contests,
and more. 

One of the first venues of this type is a superyacht owned by an eccentric crypto
billionaire and supporter of Blockchain Valley Virtual. We’re thrilled to offer exclusive
access to this exciting virtual venue to early adopters of Blockchain Valley Virtual. This
exclusive access is just a fraction of what Blockchain Valley Virtual will offer natively
and shows how brands can achieve outstanding consumer engagement and retention
within the ecosystem by providing genuine value and engagement for users.
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The concept of play-to-earn came to life in 2021 with the advent of blockchain gaming.
This phenomenon saw millions of users interact with blockchain environments for the
first time, resulting in a powerful uptick in adoption for the industry. Blockchain Valley
Virtual innovates on this approach via our engage-to-earn model, which rewards users
for undertaking actions within the ecosystem. 

The dynamic configuration of this system means that Blockchain Valley Virtual users
can benefit financially from brand touchpoints, exclusive access events, and other
actions that benefit themselves and the wider Blockchain Valley Virtual ecosystem. In
this way, the confluence of value between Blockchain Valley Virtual as a medium,
brands, and individuals creates a positive feedback loop that scales the entire
ecosystem. 



It’s important to reiterate that when we talk about brands, we’re not just talking to the
McLarens and Louis Vuittons of the world. The entire industry benefits immensely
when the supermajority of NFT projects offers clear utility. This approach helps to
mitigate the significant criticism faced by the industry of window dressing existing
consumer incentive schemes. While these criticisms may or may not be unfounded,
Blockchain Valley Virtual’s offering of modular utility templates in a turnkey metaverse
environment is an elegant industry response. 

Any NFT project can launch within the Blockchain Valley Virtual NFT Marketplace to
immediately grant purchasers of the asset unique rights within their portion of the
metaverse. As outlined, these perks can range from discounts in virtual storefronts to
exclusive access to networking events and behind-thescenes meetings. The benefits
will naturally shift to fit the value proposition of the given project and brand.
Irrespective of the diversity between NFT projects, Blockchain Valley Virtual provides a
modular and turnkey approach for facilitating deep utility for these projects while
facilitating the freedom to build that defines our industry. 
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The Blockchain Valley Virtual token ($BVV) serves as the internal currency and the lifeblood of
the entire Blockchain Valley Virtual ecosystem. Like most native metaverse currencies, the
ecosystem fully supports payments in $BVV. It will incentivize brands and individuals to use the
token as a form of payment within the metaverse. As an individual or brand who conducts
commerce within Blockchain Valley Virtual benefits from the accelerated development and growth
of the ecosystem, a small tax is levied per transaction to support ecosystem growth. 

This tax is allocated to the Blockchain Valley Virtual treasury. It will be, in part, used to support the
further integration of Blockchain Valley Virtual into existing metaverse environments that maintain
their native medium of exchange. The combination of these virtual mediums of exchanges, tied to
respective metaverse environments, creates a decentralized backing for the entire future
metaverse landscape. In this way, Blockchain Valley Virtual is positioned to serve as one of the
de facto players in the rise of immersive virtual reality.

The $BVV Token
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The $BVV token is much more than a simple medium of exchange. Stakers of $BVV
retain exclusive profit-sharing opportunities depending on their jurisdiction and
eligibility. Details regarding the terms and conditions of this utility are pending. Please
refer to the Blockchain Valley Virtual website’s Terms of Service for the latest
applicable information regarding eligibility, terms of use, and stipulations for profit
sharing from the $BVV token. 

Along with exclusive NFTs granting access to ecosystem events, the $BVV token will
give purchasers discounts and add value on top of these NFTs. This value alignment
allows Blockchain Valley Virtual to reward ecosystem users who use the $BVV token
with exclusive access to VIP events and networking brain trust seminars, helping
accelerate the value that Blockchain Valley Virtual can provide to platform users and
vice-versa. 

Stakers of $BVV additionally gain rights to vote within the Blockchain Valley Virtual
ecosystem, giving them a direct proportional say over the direction of the ecosystem.
Those with the most “skin in the game” help to influence how Blockchain Valley
Virtual evolves, making the $BVV token a key component of how the ecosystem
operates, evolves, and sustains itself. While proportional voting is not new to the
industry, the process lacks tactile engagement opportunities. Blockchain Valley
Virtual provides virtual town hall environments through which voting on proposals
mirrors the traditional democratic process and bridges the gap between physical
stakeholders and virtual representation. 
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All products require a strategy to take their offering to market. Blockchain Valley Virtual’s
approach cements our position as a cutting-edge metaverse ecosystem with clear differentiating
qualities that provide win-win social and economic scenarios for brands and their customers.

Blockchain Valley Virtual has partnered with world-class brands like Solana and Crypto.com to
help accelerate the accessibility and brand awareness of the metaverse. Additionally, we’re
working tirelessly with traditional, well-known brands behind the scenes to incorporate virtual
storefronts for their brand and customers. By creating incentive campaigns for brands that reward
users in $BVV tokens in our proprietary engage-to-earn strategy, Blockchain Valley Virtual makes
it simple and financially viable for brands to utilize the metaverse while capturing the maximum
amount of value for users and Blockchain Valley Virtual. 

Agencies responsible for syndicating the products and services of brands can disproportionately
benefit from working with Blockchain Valley Virtual thanks to our modular approach to brand
incentive systems and customer loyalty. Rather than creating bespoke proposals for bridging into
the metaverse, Blockchain Valley Virtual offers turnkey go-to-market strategies for agents, helping
them communicate and sell the concept of building in Blockchain Valley Virtual for brands.

Onboarding brands is one cornerstone of Blockchain Valley Virtual’s marketing strategy. With the
onboarding of recognized brands, the number of grassroots NFT projects selecting Blockchain
Valley Virtual as their primary marketplace will increase. The marketplace allows any new NFT
brand to easily differentiate itself by offering immediate utility to NFT holders, as previously outlined
in this paper. While NFTs are a relatively new concept, metaverses are even more fledgling

Virtual venues have been a feature in
society in significant ways since at least
the early 2000s. As they’ve evolved over
time, they’ve grown from novelties to
essential and fully integrated into
workflows, socializing, and economic life.
Metaverses will follow this same path.

“We tend to overestimate
the effect of a technology
in the short run and
underestimate the effect
in the long run.”
 -Roy Amara 

Market Strategy

Brands and Agencies

Grassroots and Positioning
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Finding ourselves in the early days of the decentralized revolution offers significant upside
potential for serving as the middleware between producers and consumers. Blockchain Valley
Virtual is positioned to capture a significant portion of this value by focusing on the social
engagement aspects of digital interactions. Just as forums provide the digital social venues that
serve as the building blocks for the modern internet, metaverses, and their marketplaces will
significantly define how this technology evolves. 

By facilitating market opportunities early in the technological development cycle, Blockchain
Valley Virtual accesses the long tail of consumer markets and can, in part, steer the emerging
narrative. We seek to spark a network effect by leveraging the proven flywheel strategy for user
acquisition by providing deep and confluent value for individuals, brands, producers, and
consumers. 

To conclude Blockchain Valley Virtual’s vision for the future, we rely on our thesis statement: 

By facilitating a dynamic metaverse that offers dynamic social
experiences and accessibility, Blockchain Valley Virtual
intrinsically creates value capture that will grow the metaverse
in a positive feedback loop

The Future and Network Effects
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Blockchain will continue to revolutionize how we interact digitally. The metaverse is the rational
end to this development – a completely immersive virtual world in which social and economic
interactions are entirely digital. As these developments unfold, they must remain as decentralized,
inclusive, and usercentric as possible. 

Blockchain Valley Virtual is optimally positioned to embody these values as we enter a new era of
community engagement and digital interactions. With existing partners like Solana and
Crypto.com and a growing list of traditional brand partners, Blockchain Valley Virtual seeks to
facilitate seamless metaverse experiences for millions of users over the coming years. 

The value for existing brands is immense, allowing them to create seamless touchpoints and
incentive structures for new and existing customers. New NFT projects benefit significantly from
the ability to launch ecosystem native stores and perks that pertain to their NFT collections,
facilitating immediate utility for otherwise unidimensional assets. Individuals benefit the most from
these configurations, enabling social networking opportunities and immersive, gamified
interactions like never before. 

Throughout this ecosystem, the $BVV token provides deep utility and value. Staking for voting
rights and profit sharing means that any individual or brand can take direct ownership over the
digital world in which their brand lives and breathes. It allows individuals to make their voices
heard, helping steer the ship of consumer preferences and align market availability with collective
desires. 

The future is incredibly bright, and the light of cutting-edge technological progress shines down
into the Blockchain Valley Virtual. The only question remains: How will you make the most of the
new digital world? 

Conclusion
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